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LONG TERM INTEREST OF CONSUMERS
Efficient investment in, operation and use of electricity services
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http://www.freedompreppers.com/living-off-the-grid-infographic.htm



Essential NO-ONE EVER GOES WITHOUT ENERGY Essential

Economics LONG TERM INTERESTS OF CONSUMERS Economics

Sufficient INCOME Efficient

Solar PV/battery INVESTMENT Poles & Wires

Life Supports SAFETY Workplace

Cost of Living WACC Debt & Equity

Sufficient RELIABILITY Efficient

Two-way OPERATION One-way

Control USE Information

It works QUALITY 99.99999%
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CONSUMER BIASES AND EFFECTS ON THE DECISION MAKING PROCESS

Bias Limited Consumer 
Capacity

Status quo bias Loss Aversion Time Inconsistency

What does it mean? Consumers have difficulties 
assessing many different options 
and large amount of information 
about them

Consumers prefer the current 
option

Consumers attach more weight 
to monetary losses than to 
monetary gains and avoid risk 
taking behaviour

A preference for immediate 
gains means that consumers 
place too much weight on costs 
incurred now compared to 
future savings

How does this affect the 
decision making process?

Consumers’ awareness of the 
challenges they face means that 
they do not search at all.

Consumers do not search for 
alternative deals beyond their 
current package and/or 
provider.

Consumers search less when 
energy prices fall than when 
they rise.

Consumers do not search for 
new or alternative energy deals

Consumers adopt filters or 
shortcuts to navigate the 
information (e.g. “rules of 
thumb”, “reference points”)

Consumers over-emphasise 
knowledge of existing package 
and/or provider.

Consumers give too much 
weight to possible losses
relative to potential gains.

Consumers over emphasise 
short-term discounts.

Consumers switch to an option 
that is “better” instead of the 
one that is the best for them.

Consumers do not switch away 
from current package and/or 
provider.

Consumers postpone making a 
decision.

Consumers do not make a 
decision.



THE INTERGENERATIONAL REPORT

GLOBALISATION
GROWTH OF 

ONLINE SERVICES
DISRUPTIVE 

TECHNOLOGIES

THE WAY CONSUMERS AND BUSINESSES INTERACT IS CHANGING

CONSUMERS ARE BECOMING MORE POWERFUL

COMPANIES ARE FINDING NEW WAYS TO BUILD THEIR COMPETITIVE ADVANTAGE





FIGURE 13: FIVE STAGE STAKEHOLDER 
ENGAGEMENT FRAMEWORK

REDRAWN FROM: KRICK ET AL. (2005, 11)



CONSUMER RIGHTS

SATISFACTION 
OF BASIC 
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CONSUMERSINTERNATIONAL.ORG
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CONSUMER 
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AUSGRID CUSTOMER COUNCIL PRESENTATION:
AUSGRID’S TRANSITIONAL PROPOSAL AND 

CONSUMER ENGAGEMENT





ERGON ENERGY: INFORMING OUR 
PLANS, OUR ENGAGEMENT PROGRAM



TRANSGRID CORPORATE PLAN 2014-2019





ENDEAVOUR ENERGY: REGULATORY PROPOSAL 
TO THE AUSTRALIAN ENERGY REGULATOR

CUSTOMER ENGAGEMENT PLAN



ENDEAVOUR ENERGY: REGULATORY PROPOSAL 
TO THE AUSTRALIAN ENERGY REGULATOR





SA POWER NETWORKS: CUSTOMER 
ENGAGMENT PROGRAM

SA POWER NETWORKS’ HISTORY OF CUSTOMER AND 
STAKEHOLDER ENGAGEMENT



SA POWER NETWORKS: CUSTOMER 
ENGAGMENT PROGRAM





UNITED ENERGY: SHAPE OUR ENERGY FUTURE 
TOGETHER, REGULATORY PROPOSAL OVERVIEW

CUSTOMER ENGAGEMENT PLAN





ACTEWAGL CONSUMER ENGAGEMENT STRATEGY

CUSTOMER ENGAGEMENT PLAN



TASNETWORKS CORPORATE PLAN
PLANNING PERIOD: 2015-16 to 2019-20





POWERCOR AUSTRALIA: 2016-2020 PRICE RESET

RESEARCH PHASE ACTIVITIES OVERVIEW



POWERCOR AUSTRALIA: 2016-2020 PRICE RESET

CONSULTATION PHASE ACTIVITIES OVERVIEW
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